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Dr. Ned L. Roberto, Roberto and Associates

Dr. N ed Roberto is currently the charman and president of Roberto &
Assocides, Inc. (RAI), atraining, consulting and publishing agency. He dso
sitson the board of directors of organizations such as Socid Weather
Sations, where heis aresearch fellow. Before setting up RAI in 1982, Dr.
Roberto was executive vice president of Consumer Pulse I nc.(now known as
AC Nidsen); vice president of MediaPulse, Inc.; and executive director of the
I nternationa Council for the Management of Population Programmes
(ICOMP).

He has done extensive consultancy work region-wide for nationd and transnationa
corporations and multinationa agencies. In the Philippines, Dr. Roberto has been consultant for
marketing planning, product management and marketing research to practicdly dl the leading
multinationa corporationsin the consumer goods, pharmaceutica, household products, beverage,
cosmetics, processed food, banking, advertising, and airline industries. He has consulted overseas for
severd mgor multinationd corporationsin Austrdia, Hong Kong, Indonesia, Jagpan, Mdaysia,
Sngapore, Thailand, and Taiwan. These include Procter & Gamble, Unilever, Citibank, Pfizer,
McCann-Erickson, Nestle, AC Niglsen, etc. He has dso been involved in socid marketing planning
and research, and consulting for such internationd organizations as the World Bank, the UN Fund
for Population Activities, the Internationd Labour Organization, the UN Development Programme,
the Asan Development Bank, the Ford Foundation, the I nternational Development Research
Centre, the Population Council, and the UN Economic Commission for Asaand the Far East.

Dr. Roberto was the 1985 president of the Marketing and Opinion Research Society of the
Philippines (MORES). He was the recipient of the Philippine Marketing Association AGORA Award
for Achievement in Marketing Education in 1983, and the Association of Marketing Educators of the
Philippines’ 1t Lifetime Achievement Award as Marketing Educator in 2004.

Dr. Roberto was the Coca-Cola Foundation Professor in Internaiond Marketing a the
Asian Ingtitute of Management. Histeaching and research areas of interest include basic marketing,
marketing research, socid marketing, socid marketing research, and consumer behavior. Heis
currently helping AIM as a Faculty and Research Fellow of its RVR Center for Corporate
Responsibility. He has dso taught a the Northwestern University's K dlogg Graduae School of
Management Chicago Campus and &t the Euro-Asia Centre of INSEAD Macau and Sngapore
programs. Dr. Roberto received his Doctor of Philosophy in Marketing and a Magter in Business
Adminigtration from The Kélogg Management School of Northwestern University (1973).

Dr. Roberto has authored nine well researched books: three marketing research textbooks —
Applied Marketing Research and User-Friendly Marketing Research, 1st and 2nd editions; three
socid marketing books — Srategic Decision Making in aSocid Program; Socid Marketing: Srategies
for Changing Public Behavior (coauthored with Philip Kotler); Socid Marketing : Improving the



Quality of Life (coauthored with Philip Kotler and Nancy Lee); two market segmentation books +
Srategic Market Segmentation; and The Marketer's Guide to the Socio-Economic Classification of
Filipino Customers; and alocd governance book + Making Loca Governance Work. In 1975, he
wrote thefirst socid marketing book + Srategic Decison Making in a Socid Program, published by
Lexington Books of Massachusetts (USA). He has dso published severd articles on marketing and
socid marketing in internationa journas and has contributed chaptersin mgor books of readingsin
thefidd of marketing.



Mr. Gulliver G. Go, Business Development Consultant

Gulliver Go isinvolved in business development consulting for ingtitutions
such as the Mapual nformation Technology Center, Summit Media,
Department of Science and Technology (DOST), First Gen Power Co.,
JobSreet.com, Argosy Investments, e ASEAN, TouchMedia, Nexus
Technologies and the Rurd Bank of 1baan. Mr. Go isapartner in aforum-
based blog, Finance Manila, that actively discusses Philippine equities and other
fixed incomeinvestments. Heis activein course development engagements
for the non-profit sector with clients like Asa Foundation, Venture for
Fundraising and United Nations Country Team (UNCT). He was formerly the
Business Development Director of Summit Internet | nvestments handling
contact centers, web development and e-procurement for the JG Summit group. Prior to this, Mr.
Go was an I nvestment Anayst for the endowment entity of AlM, the Scientific Research
Foundation.

As part-timefaculty in the Asian I nstitute of Management, Mr. Go has lectured for the
Executive Center for Lifdong Learning (EXCELL) for Investment Management, Project
Management, and the Pre-MBA courses on Basic Finance & Accounting. He has adegree in Masters
in Business Management (with Digtinction) from the Asian I ngtitute of Management and a Bachelor
of Artsin Humanities, University of the Philippines.



Ms. Marlene N. Ochoa, Manila N orth Tollways Corporation

Marlene Ochoa, is anong asdect few accredited public reations
prectitioners, conferred by the Public Relations Society of the Philippines
(PRSP). Currently the Vice-President for Corporate Communications & the
ManilaNorth Tollways Corporation (MNTC), Marlene conceptudized and
managed its communicaions program to generate continuous public support
and goodwill for the utility/ public service company. |ts 2004-2005 I ntegrated
Communications Program for the Northern Luzon Expressway (NLEX), an
advocacy campaign which led to the smooth opening of the expressway and
public acceptance of its higher toll fees, was conferred the highest industry
recognition, the 2006 Grand Anvil Awards, by the PRSP. The NLEX
program was recognized by industry peers and the academe as a“business modd”, “alaudable PR
program”, and “asuccess story in a hostile environment”.

Under her leedership, MNTC's various programs aso received acclam from the PRSP, Its
Driver's Forum on Safety program won the 2008 Anvil Award of Merit for Corporate PR Program
in Support of Advoceacy, and the MNTC corporate calendar won the 2008 Anvil Award of Merit for
Tools of PR + Externd Publication. Its Anti-Overloading Communication Campaign was awarded
the 2007 Anvil Award of Merit for Corporae PR Program + Public Affairs: Road Safety and
Advocacy. Ms. Ochoadso leads MNTC's Corporate Socid Responsibility programs, which include
partnerships and didogues with NGOs and communities in Bulacan, Pampanga, Nueva Ecija, Tarlac
and Bataan to promote development in the region, as wel projectsin housing for 3 Gawad Kdinga
villages in Bulacan and Vadenzuda City; education, through the sponsorship of school building
congtruction and repair; hedth, through medicd/ denta missionsfor poor communities; and
environment, through MNTC's“ Greeningthe NLEX"” program participated in by employee
volunteers.

Ms. Ochod's expertise cuts across dl aspects of public reations: issues management,
corporae communications, marketing communications, advocacy management, government
relaions, mediarelations, corporate sponsorships, publications management, website management,
product launches and specid events, and public information campaigns. Her career includes
positions as Head of Corporate Communications of AsiaPeacific ResourcesInternaiond, Ltd. In
Jkarta, Externd Affars Director of Coca-ColaExport; Corporate Communications Director of
Cemex Philippines, Corporate Communications Manager of Cdtex Philippines and Public Affairs
Manager, Naiond Power Corporation. Ms. Ochoaholds a Masters of Artsin Communication
degree from the University of the Philippines, and a Bachelor in Communicetion Arts from the
University of S0. Tomas.



Ms. Cosette F. Romero, Fleishman-Hillard Manila

Cosette Romero is currently the Senior Vice President and Generd Manager
of the Manila office of Fleishman-Hilliard, the largest internationa PR agency
with headquartersin S. Louis, Missouri. As such, she holds the double
distinction of being the first locd and first femdeto head the Manila office.
A veteran PR prectitioner with over 20 years of professiond experience, Ms.
Romero's aress of expertise are in public affairs, corporatel financid,

pharma hedthcare PR, consumer marketing, socia marketing, lobbying,
criss issues management and mediatraining.

A cum laude graduate of Liberad Arts mgor in Communication Arts
from Maryknoll College, Ms. Romero started doing PR work in the service
industry, and went on to establish PACT/ Public Affars Communicators, Inc. aloca independent
PR agency, with 2 partners. At PACT, Ms. Romero worked on avariety of local and multinationa
clients. It was a PACT that she honed her skillsin crisis management, public afairs, lobbying and
running political campaigns.

After 10 years running PACT, the agency was acquired by Ogilvy & Mather, Philippines. Ms.
Romero was retained as Managing Director of Ogilvy Public Relaions Worldwide in Manila It was
during her tenure that Ogilvy won two Anvil awards in 2000 from the Public Relations Society of the
Philippines. One Anvil wasfor Roche Philippinesfor 2PR in support of marketing® for Xenicd, the
anti-obesity trestment. The other was the First Asian Anvil for crisis handling of the dioxin crisisfor
Mead Johnson'sinfant milk formula

Some of her pagt outstanding work include: lobbying for an Executive Order from the
Office of the Philippine President lifting the ban on a pesticide of a European agrochemica
company; crisis management for an American power company whose project partner was facing
accusations of bribery and corruption; a publicity campaign on behdf of the lawyer of aconsortium
that opposed the new internationd airport in Manila providing strategic counsding and monitoring
for an American hydro power project which was faced with opposition from legisators, NGOs and
communities; and crisis handling of awel-known pet food wherein contaminated batches resulted in
decths of pets across theregon.

Ms. Romero was the immediate past president of the Philippine chapter of the Internationd
Association of Business Communicators, Inc., or IABC, an association of communications
professionds headquartered in San Francisco, U.SA.



Ms. Fely |. Soledad, Philippine Council for NGO Certification

Felicidad Imperial-Soledad is the Executive Director of the Philippine
Council for NGO Certification (PCNC), an NGO sdf-regulating body
authorized by the Department of Finance (DOF) + Bureau of Interna
Revenue (BIR) to certify non-profit organizations that meet established
minimum criteriafor accountability and transparency in their serviceto
underprivileged Filipinos.

When the Memorandum of Agreement with the Philippine
government was signed in January 1998 bestowing on PCN C the authority to
certify non-stock, non-profit organizetions for tax purposes, Ms. Soledad took on the responsibility
of putting up the systems and procedures a PCNC. In June 1998, as Executive Director, she saw to
the setting up of the PCN C office and now manages its operations from the training of evduaorsto
the evduation of organizations gpplying for donee ingtitution staus.




